Fusion Promotional Marketing, Inc.
Powering Marketing and Promotional Partnerships

A full-service marketing and promotional agency,
Fusion has become an agency of choice with its unique knowledge
and relationships in the entertainment, retail and consumer products fields.

Here is a snap shot of what Fusion can do for your company.
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Project: Night at the Museum 2 DVD Release
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across multiple retailers to create special offers
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around the NATM 2 DVD release to help
increase overall sales.

. %W 4

one box POST” cereal

N N
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Fusion secured CPG offers Nationally at NIGHT # MUSEUM
BATTLE OF THE SMITHSOMNIAN
Safeway, Kroger, HEB, Fred Meyers, Fry’s, Stop NTFATYY i

N Shop, Rite Aid and Hollywood Video/Movie
Gallery locations.

The offers included “Buy the DVD and receive
X for Free at these accounts.” Hollywood Video
and Movie Gallery ran a Sweepstakes with Delta
Vacations that Fusion helped coordinate. Other
Partners that Fusion secured to create these
account specific offers with the NATM 2 DVD
release were: Hershey, Frito Lay, Pepsi, Post
Cereal, Con Agra Foods, P&G and Dr Pepper.

The promotions were communicated in the
retailers circular, custom POP and executed
via the retailers club cards or via an in
store coupon.

Los Angeles: Karen Hill
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0 4-PACK OF DURACELL
ULTRA ADVANCED batteries
and ONE HERSHEY:S XL candy bar
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